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CENTRALRETAIL
Vi THE CUA CENTRAL RETAIL TAI VIET NAM

CENTRAL RETAIL POSITION IN VIETNAM

Co mdat tai Viet Nam tu ndm 2012, hién nay chung téi dé trd thanh:
We are now ....

ONG B
TOP 10 CONG TY BAN LE UY TiN NAM 2025

CENTRAL
RETAIL

CENTRAL RETAIL VIETNAM (DAI DIEN BO1 CONG TY EBS)

THE MOST REPUTABLE RETAILER
IN5 CONSECUTIVE YEARS *
DOANH NGHIEP BAN LE UY TiN NHAT TAI VIET NAM*

43 GO' HYPERMARKET STORES
43 DAI SIEU THI GO!

'MALLS & STORES
CUA HANG &TTTM

* Central Retail tgi Vietnam dugc vinh danh x&p vi tri quan quén Top 10 Céng ty uy tin nganh Ban Ié 5 nam lién tiép tu
2021 dén 2025 cia Vietnam Reports.

COVER - 26 /3 4  PROVINCES

cO MAT TAI TINH THANH

* Central Retail in Vietnam was crowned first in Top 10 Most Reputable Retail Companies in 5 consecutive years fr&m
2021 to 2025 by Vietnam Reports




M6 hinh Dai siéu thi GO! va cra hang ban 1é thuc phém go! CENTRALRETAIL

GO! Hypermarket and mini go! Supermarket

M6t di€ém dén mua sdm tich hop, hudng téi khach hang tai cdc thanh phd vira/16n tai Vit
Nam, mang dén cho nguai tiéu dung phong cdch séng hién dai ciing céc dich vu va sén

phdm mang cam hing dia phuong, bao gém @m thuc, gidi tri, véi mic gid hop ly.

An integrated shopping destination targeting customers in medium/large cities in Vietnam,

bringing consumers a modern lifestyle with locally inspired offerings, Restaurants, Entertainment, at

a value price point.

Mét diém dén mua sém quy mé nhd, hudng téi khdach hang tai céc thanh phé

nhd/vla va thi tran & khu vuc ndng thén va ven dé Viét Nam, mang dén trdi nghiém
véi cdc dich vu nhu siéu thi, khu vui choi tré em vé @m thuc.
A small-scale shopping destination targeting customers in small/medium cities and towns of rural

and suburban Vietnam, providing retail services such as supermarket, kids playground, and F&B.
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“Siéu thi phong cdch séng hién dai cho khu vuc néng thén véi muc gid tét nhat”
Modern lifestyle Supermarket for the rural area with the best value for money

| v THUC PHAM KHO - DRY FOOD

«  Gid tri tdt nhat so vai chi phi véi chi s6 gia canh tranh so véi déi tha
Best value for money with strong Price index vs competitors

« Da dang sy kién & ngay hdi nganh hang véi chuong trinh khuyén mai hap dén
Various event & fair with Strong Promotion deal

v THUC PHAM TUOI SONG - FRESH
+  Khdc biét véi hang nhap khdu & banh ngot cing muc gid thdp nhét
Differentiated in Imported item & Bakery with lowest price
« Nhiéu lua chon hon & cac nganh hang déng lanh cho nhu céu &n lién/nau
More choices in frozen, chilled ranges for ready to eat / cook solution

v HANG GIA DUNG - NON-FOOD

*  Luya chon phong cdach séng hién dai, hgp xu huéng so véi thi trusng
Trendy and modern lifestyle choice vs market

«  Gid tri t8t v6i cdc uu dai theo don gia va muc gid thdp nhat so véi thi trusng
Value for money with unit price offer, and lowest price vs market

PANG KY GO! APP
NHAN uu PAI
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Du an Vi Mét Viét Nam Thinh Vuong Hon
Project Better for Vietnam
Chung t6i dinh huéng cdc hoat ddng doanh nghiép phu hgp véi cdac uu tién quéc gia cia Chinh phd,

thong qua 3 tru cét chién lugc va 28 sdng kién
We align our corporate activities with the Government’s national priorities via 3 strategic pillars and 28 initiatives

. FR Tru cét chién lugc
Uu tién quoc gia Strategic pillars

National priorities
Néng cao chat lugng cudc séng clia ngudi dan BETTER FOR VIETNAM > >

: : : Thuc day sédn pham va
Improve the life of the people . YR nhé cung);c‘l'p dIiDq shucng

Promote local products and
suppliers

CENTRALRETAIL

Chuyén dbi s va chuyén dbi xanh
Digitalization and Green transformation

Xuét nhép khéu

Import - Export 2 B o

PO = =Pet ién phong vé chat luong
Ndng luong P\{d an t.o?n :Ihqc ’phamd
Energy e loneer in food quality an

safety

® CENTRAL RETAIL VIETNAM

Tiép tuc cdi thién ha tang
Continue to improve infrastructure

(r3d thanh nha bdn 1& bén
viing so 1
Become #1 sustainable
retailer

Ti€p tuc phat trién néng nghiép
Continue to develop agriculture

Qudn tri théng minh va diéu hanh hanh chinh hiéu qua
Smart governance and effective administrative management

~ o Jorsfeln]—

. ;&n phém: Better for Vietnam 2025
 Video link



https://centralretail.com.vn/contribution-to-vietnam/
https://centralretail.com.vn/contribution-to-vietnam/
https://centralretail.com.vn/contribution-to-vietnam/
https://centralretail.com.vn/contribution-to-vietnam/
https://youtu.be/Kabk40sHFd4
https://youtu.be/Kabk40sHFd4
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Tru cot 1: Thac day san pham va nha cung cap dia phuong

Pillar 1: Promote local products and local suppliers

San phdm dia phuong - Ngusi Viét Nam uu tién tiéu dung hang Viét
Local products — local Vietnamese consume local products

- THUC DAY SAN PHAM NOI DIA

PROMOTE LOCAL PRODUCTS

>70o000 tdn rau cl quad tuoci trong nuéc]OO triéu

U S D hang FMCG va thuc phdm khé tir hé san xudt dia phuong

>70, 000 tons of local fresh fruit and veg US$’OO mi”ion FMCG and dry

food from local household producers

BEN VNG - AN TOAN
TRACH NHIEM - MINH BAC)

- THUC DAY SAN PHAM OCOP

PROMOTE OCOP PRODUCTS

o A
2 t Fi e U U S D déanh cho san pham OCOP
US$2 million for OCOP products

« Thuong hiéu riéng VIET GEM - OCOP

OWNBRAND VIET GEM - OCOP PRODUCTS
53 S KU ddc sén trén toan quéc tir cdc nha cung cadp OCOP

5 3 S K US taking specialty products across Vietnam produced by OCOP suppliers




Tru c6t 1: Thuc day sdn phém va nha cung cdp dia phuong

Pillar 1: Promote local products and local suppliers

CENTRALRETAIL

Nha cung cdp dia phuong — ndng cao ndng luc va mé réng két ndi, bao gom xudt khau
Local suppliers - enhance the capability and access to our suppliers, incl export connection

. KETNOI DOANH NGHIEP

BUSINESS MATCHING

2 4 business matching sessions connecting local suppliers to CRV in

Vietnam, and also Tops Thailand

24 phién két néi dua nha cung cdp dia phuong vao hé théng CRV tai Viét Nam va Tops Thdi Lan

. HO TRO THUONG MAI TRONG NUGC & QUOC TE

INTERNATIONAL AND NATIONAL TRADE ASSISTANCE

] ] su kién thuong mai l6n dugc t6 chic/tham gia

IT trade events organized and participated in major international and national trade events

. CHUONG TRINH QUANG BA TAI CUA HANG
IN-STORE EVENTS

] 2 o O 0 O hdi cho tai clra hang théng qua 280 sy kién tai 43 dai siéu
thi GO! nhdim qudng bd s&n phdm dia phuong

12,000 in-stores fairs via 280 events to promote local products in 43 of GO! Hypermarket



Tru c6t 2: Chét lugng va an toan thuc phém

Pillar 2: Food quality and safety

Tién phong vé chat lugng va an toan thuc phém
Pioneer in Food safety and quality

CENTRALRETAIL

. SAN PHAM PUOC CHUNG NHAN & TRUY XUAT NGUON GOC
CERTIFIED AND TRACEABLE PRODUCTS

(o)
] OO /O nha cung cdp tudn thd quy dinh cta Chinh phd va CRV

]OO% Suppliers go through Government and CRV’s required Food safety documents and procedures

3.000 S KU dat chudn Global GAP, Viet GAP, ISO va hitu co

3,000 S KUS Certified Global Gap, Viet Gap, ISO, and organic standards

. 100% TUAN THU AN TOAN THUC PHAM
100% COMPLIANT FOOD SAFETY

o ) :
] 00 A) s&n pham nhdan riéng v& EBON ddp ung tiéu chuan Viét Nam.
Cam két loai bd hoan toan héa chét va chat bdo qudn cé hai

’OO% Private label and EBON products are compliant to Vietnam Food safety standards. Our
commitment to eliminate 100% of harmful chemicals and preservatives

+ Chuang nhan HACCP
HACCP CERTIFICATION

2 5 cta héing dé duge chung nhén, 43 clia hang con lai hoan tét trong nédm
2026

25 stores certified, remaining 43 food stores within 2026

10



Tru c6t 3: Nha bdn 18 bén viing s6 1
Pillar 3: No. 1 Sustainable Retailers

Cdc sang kién xanh — gép phan xay dung Viét Nam xanh hon
Green initiatives — we contribute into a greener Vietnam

Pia Ba Mia

ced

To6 Ba Mia

Bagasse Bowls

o~
| 4
bia Ba Mia d I

Bagasse Plate B3 Mia To Ba Mia

Raaasse Rowls
asse Plates

. Chén BaMia

Bagasse Bowls

CENTRALRETAIL

- BAO Bi NHUA PHAN HUY SINH HOC

BIOPACKAGING, NO PLASTIC
100% tui thanh toan dat nhdn sinh thai Vlét Nam (phéan hay sinh hoc

tu 01/2026)
Vietnam Ecolabel 100% of our cashier bags are biodegradable by Jan’26

Bao bi Bio Fresh thay thé dan cho san phdm &n lién va dé udng

Bio Fresh packaging Our ready-to-eat and drinks are gradually replaced with bio packaging

No Plastic Loai bd 100% nhua dung mét I&n, thay béng 29+ SKU sinh hoc
No Plastic Removed 100% one-time use plastic products, replaced with 29+ bio SKUs

- NANG LUONG MAT TROI

SOLAR ENERGY

34 dia diém (TTTM & clia hang thuc phdm) st dung dién mat trsi

34 Sites mall and food stores are solar powered

- CHUONG TRINH QUANG BA TAI CUA HANG

IN-STORE EVENTS

] 2.000 hdi chg tai ctra hang théng qua 280 sy kién theo cha dé tai
43 dai siéu thi GO!, gép phdn trién khai hon 12.000 hoat déng tai diém ban

’2, 000 in-stores fairs 280 thematic events in 43 of GO! Hypermarket to reach 12,000+ in-store fairs
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Tru cot 3: Nha ban |lé bén viing s6 1

Pillar 3: No. 1 Sustainable Retailers

Hoat déng CSR - chém lo stic khée va phic Igi cdng déng
CSR activities — caring for the health and well-being of our community

. MOITRUNG TAM THUONG MAI, MOT TRUONG HOC

ONE MALL ONE SCHOOL

] 5 hang muc tai trg 15 phong hoc/phodng chiic néng, hd trg hon 9.000
hoc sinh

’5 donation 15 classrooms and functional rooms are donated, supporting 9,000+ students

TR T conrna D e .+« HOTRO CONG DONG
EBAN‘ IAo' RETAIL — e —— — —

PEOPLE SUPPORTED

Hon 28.000 .o

=  Qua Tét cho ngusi co hoan cdnh kho khan
=  H& trg nan nhan |G lut 2025

28, 0 O O + people supported

Tet Gift for the poor
Donation to Flooding victims 2025

- DAOTAO NANG LUC

CAPABILITY TRAINING

H d n ] ] O . O O O gio dao tao da dugc trién khai cho ddi

ngl nhan vién, bao gébm van hanh ctia hang, qudn ly va k¥ néng lanh dao

’ ’0, OOO+ hours Training provided to our employees: from store operations, management and
leadership skillsets



Tru c6t 3: Nha bdn 18 bén viing so 1
Pillar 3: No. 1 Sustainable Retailers

Sinh ké cong dong — hd trg néng dan dia phuong ndng cao thu nhap
Livelihood for Community — we support local farmers to improve their livelihood

« Cdc sdng kién sinh ké céng dong

e Livelihood for Community initiatives

]] du an

] ] projects

H6 trg hon 400 hé gia dinh

Covering 4 O O + household

CENTRALRETAIL
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GOI'FOOD, FAMILY SHOPPING, UNBEATABLE PRICE
CENTRALRETAIL
DAI SIEU THI GO! - Cam két ndng cao stic mua cla ngudi dan Ha Tinh théng qua chinh sdch gid

“luén ré hon 5% so véi gid ré nhat” va ho trg cac hgp tdac xa dia phuong.
GO! HYPERMARKET - We commit to improve purchasing power of Ha Tinh citizens thanks to our pricing policy “always 5% cheaper than the
cheapest” and support local cooperatives.

e, S — :_‘_,_,"‘ . ey ".'"'}I'._.ﬁ"-f %‘ Wn—--j'.h:{ : : B =
« » . . - . = VCO .7‘;:"_ 4:’~
Best Value for Money” by offering a diversity of quality = = I >
products and unique services. o 2 o R e
Gid trj t6t nhdt cho tién” bdng cdch cung cdp nhiéu sédn phdm chdt lugng iy, T A
va dich vu déc ddo.
Building an omnichannel platform will include online sales, e- : ,
- 2 EEERT | ,-;-u' et T RN o ‘ _.’” £
commerce, quick commerce, social commerce (chat & shop), V=L = 1 N e e
hotlines, and ‘click and drive’ services. PO e o ;si e T B
~ ~ 2 P ~ 7 N ~ 4 i .".” e A "t R - T ,‘ 2 " .". %":m : He
Xay dung nén tdng da kénh bao gébm bdn hang truc tuyén, thuong mai ERsEYL Pl A
dién td, thuong mai nhanh, thuong mai x& héi (trd chuyén & mua sém), — el e " et
o g £ il ral

duong ddy nong va dich vu ‘click and drive’. ’ Cyp U, Y
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“Héang tiéu dung nhanh thic ddy tdng trudng cdc mdt hang thiét yéu hang ngay’
FMCG driving everyday essential growth

CHUNG LOAI & GIA CA - RANGES & PRICES

«  Tap trung manh vao cdc san phdm thiét y&u (thuc phdm, dé udng, hang gia dung)
Strong focus on essential categories (food, beverages, household goods)

. Lién tuc cai tién mé hinh dé dap tng nhu cdu ngay mét thay déi ctia khach hang
Continuous model upgrade to match evolving consumer preferences

«  Gid cd canh tranh véi muc tiéu la gia tri tuong xing vai sé tién bd ra
Competitive pricing with a focus on value-for-money

. Nhan manh vao gid tri, kha néng chi trd, va cdc thuong hiéu dang tin cay
Emphasis on value, affordability, and trusted brands

. Phat trién nhén hang rieng GO! va cdc quan hé hgp tac déc quyén

Expansion of private label and exclusive partnerships

TOI UU BIEN LOI NHUAN - MARGIN OPTIMIZATION

«  Gia téng bién Igi nhuan nho t8i uu ngudn cung va co cdu nganh hang

Margin enhancement driven by optimized sourcing and category mix




“Hang héa my phdm ndm bdt thi hiéu stc khde & lam dep ctia khdch hang gen Z”
HBA capturing health and beauty trend and gen Z customers

« TS A q;"'/ - fé/Wj; CHUNG LOAI & GIA CA - RANGES & PRICES
" <dl§ . - /" 1 . Tang trudng dugc thiac ddy bdi nhan thuc ngay cang cao vé sic khde, vé sinh va chém séc ca nhan
r'J/ ,/ , Growth driven by rising awareness of health, hygiene, and personal care
—1—ﬁf;/—/‘/,/ !_"‘/. . Co cdu san phdm cén béng giita phan khiuc phd théng va cao cép
L Balanced mix of mass and upscale product offerings
_"w;":,;‘““ . Quan hé hgp tac chét ché véi cac thuong hiéu lam dep trong nuéc va quéc té
{o, \.‘:.: e Strong partnerships with global and local beauty brands
\ A !; ~ . Tap trung vao ddi méi (san phdm “sach”, san phdm da liu)

b N
H Focus on innovation (clean beauty, dermatological products)
;Z i . Gida cd canh tranh véi muc tiéu la gida tri tuosng xing véi sé tién bd ra
4 Competitive pricing with a focus on value-for-money

\é:gg TOI UU BIEN LOI NHUAN - MARGIN OPTIMIZATION

?’:": N . Gia téng bién Igi nhudn nhg t8i uu ngudn cung va co cdu nganh hang
r&\ = Margin enhancement driven by optimized sourcing and category mix

et
i
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“Ddm bdo chét lugng & su tin tudng do6i véi sdn pham Tuci séng”
SAN PHAM SIEU TUOI SONG - ULTRA FRESH
. Tép trung vao d6 tuoi, an toan thuc phdm va tinh bén ving

Focus on freshness, food safety, and sustainability
. Hgp tdc véi cdc nha cung cdp dia phuong va khu vyc
Partnerships with local and regional suppliers
. Dau tu vao chudi cung tng va néng lyc chudi lanh
Investment in supply chain and cold chain capabilities
BANH MI & BANH NGOT - BAKERY
. Quady pizza, qudy ca phé, qudy socola
Pizza corner, Coffee Corner, Chocolate Corner
. Bao bi nhan hang riéng GO! mang cdm gidc “nha lam”
GO! Private Label packaging for a homemade appeal
DO AN CHE BIEN SAN - DELICATESSEN
- M5 hinh “@m thyc dudng phd”, tai hién trai nghiém dm thuc dusng phé séi déng
“Food Street” concept, bringing the lively street food experience
. Khu vyc chd ngdi & thudng thuc hién dai, khuyé&n khich khach hang trai nghiém tai clra hang

Modern seating & tasting areas, inviting customers to enjoy in-store



“S&n phém gia dung cung cdp gidi phd
Non Food providing home and lifestyle solutions

p cho gia dinh”

CHUNG LOAI & GIA CA - RANGES & PRICES

Tap trung vao nganh hang gia dung va dung cu bép cho thiét bi gia dinh
Focus on homeline and hardline for home equipment

Cac bd suu tgp thoi trang hién dai

Modern fashion collections

Gida cd canh tranh véi myc tiéu la gia tri tuong xung véi sd tién béd ra
Competitive pricing with a focus on value-for-money

Phat trién nhén hang rieng GO! theo tiing bd suu tap nhdm téng khdc biét héa
Private label development by collection to strengthen differentiation

Tan dung suc manh hiép luc véi cac Don vi Kinh Doanh tgi Thai Lan

Synergies with Thailand Business Units

TOI UU BIEN LOI NHUAN - MARGIN OPTIMIZATION

Gia tdng bién Igi nhudn nhé t8i uu ngudn cung va co cdu nganh hang
Margin enhancement driven by optimized sourcing and category mix

Lép k& hogch danh muc hang héa dya trén dif liéu nhdm t8i da héa ty 1& ban hét va vong quay tén kho

Data-driven assortment planning to maximize sell-through and inventory turns




“Nha bdan Ié da kénh hang dau véi day du cac dich vu tién ich”
Best-in-class omnichannel retailer with full of convenience services

Béng thong tin Thao bién MUA SAM DA KENH & TIEN LOI - OMNICHANNEL & CONVENIENCE
— . Trdi nghiém mua sdm lién mach véi gidi phdp mua sém qua ung dung
&0 ( YA =l ’, ) Seamless shopping experience with online shopping solution via app and website
BONHANG T/ 100.000p . ==Xl | :‘ o . Giao hang tan nha / Shop & Go / giao trong 1 gid

trong bn kinh S5km

Home delivery / Shop and Go / 1H delivery

R

. Quay ty thanh todan gitp mua sédm nhanh chéng va tién Igi hon

Self-Check-Out to accelerate fast shopping and convenience
CHUONG TRINH KHACH HANG THAN THIET “THE 1” - SUCCESSFUL LOYALTY
PROGRAM “THE 1”
. Chuong trinh thanh vién giup hiéu séu hon vé khach hang va cd nhan hoa uu dai

Loyalty program to build deeper understanding of our customers and personalize offers
Al GO! APP

“4p dyng vai don hing trén g dung GO, A CHO HOA DON TiJ'300.000 VND
tif 9H dén 18H -\ TRONG BAN KiNH 10KM

Uu'dai Tusi'ngon
AN thanh vien moingay, B
S
. >
Giao'nhanh
tan noi

e ' -.- QJ * ; . : o] = 7“_‘-'- a : x “ . > & ‘;E:p?.‘-‘ /’ . ' , . /
i :. i 3 E : v\ Ll . ‘ A 4 ' = 2 7. : : !.‘,,. \! ’, » 4 Available
TAI (G@§ WEBSITE * = e [ N Ly | Rl e
- B r- ¢ b
£

get 300K Voucher

Vietnam 3MEM & |

‘ S|euthl-g°ovn ' p - e : i | \Y - End: 25/05/2025 6|
- - ‘7 & The] Accumulate 3 milion VND to- ||

get 300K Voucher

MG © 9 © 0 O

TRAI NGHIEM NGAY

End: 25/05/2025 10 teft

E Accumulate 3 milion VND to
get 300K Voucher

~ ‘ : (d ‘ "‘ 4 7‘
Tich diém dé - D&i qua nhanh _ - : \Xj m




CENTRALRETAIL

Sustainability is one of the directions on the journey not only to provide a vibrant
shopping experience for Vietnam consumers but also to reduce negative impacts
on the environment. Therefore, we apply “Green Factors” in:

Phdt tri€én bén ving la mét trong nhing dinh hudng trén hanh trinh khéng chi mang dén trdi nghiém mua sédm séi

I déng cho ngudi tiéu dung Viét Nam ma con gidm thiéu tdc déng tiéu cuc dén méi trudng.
Do dd, chung téi dp dung “Yéu t6 xanh” trong:
°

« Green building certificate (EDGE, EDGE Advanced)/ Chung chi tda nha xanh
GO! XA N H * Solar panels/ Pin m&t troi trong hé théng tda nha

* Electric charging stations for electric cars and motorbikes/ Tram sac dién cho 6 t8,xe mdy dién




NHUNG DAI SIEU THI GO! DA HOAN THANH VA DANG VAN HANH
IMAGES OF RECENTLY COMPLETED & OPERATIONAL GO! MALLS CENTRALRETAIL

' GO! Hung Yén pec 2024

MANG DEN PHONG CACH SONG HIEN DAI CHO
|] NGUOI DAN VIET NAM VOI GIA TOT NHAT
Q) Bringing a modern lifestyle to the people of Vietnam, with the best
value for money offer.

44 Trung tdm thuong mai tai 26/34 tinh,thanh
Malls over 26/34 cities & provinces

o
[

GO! Ha Nam aug 2024

| GO! Bac Liéu oct 2024

1‘;\." 3 : -
p o L




NHUNG DAI SIEU THI GO! DA VAN HANH VA DANG TRIEN KHAI
IMAGES OF RECENTLY COMPLETED & ONGOING GO! HYPERMARKETS CENTRALRETAIL

GO' Yen BCII Dec 2025 L T % . | ) ;:j ,

22




CENTRALRETAIL

KE HOACH DAU TU VA PHAT TRIEN
TAI TINH HA TINH
INVESTMENT AND EXPANSION PLAN
IN HA TINH PROVINCE

M6 hinh | Format

1. Daisiéu thi GO!
GO! Hypermarket with retail

2. Siéu thi go! kém khu gian hang bdn lé

mini go! Supermarket with retail




Tinh Ha Tinh: Khéo sét 4 khu vuc véi 01 Dai siéu thi va 03 ctra hang bdn 1& thuc phdm

Ha Tinh province: Exploring 4 areas for Ol Hypermarket & 03 Supermarkets

/. 1
... NRBA R J

’1/,9{9

LEGEND
Khu vyc tiém nding *
Ranh gigi tinh D,\
Khu vuwc muc tiéu mé GO! {\,'
Khu vire muc tiéu mé Sigu thi [ \;

N Scale
NR = Quéc 16 em = 5,500m

I'Rx_A'ﬁh-|
Lo

/\—\' |:| <IK / KM2

CENTRALRETAIL

Phéan vung dén sé
|:| TREN 5K / KM2
D 3K - 5K/ KM2
|:| 1K - 3K / KM2




CENTRALRETAIL

GO! HA TINH
DAI SIEU THI MOT DIEM DEN

HYPERMARKET ENCLOSED BUILDING







CENTRALRETAIL

GO! HA TINH

DAI SIEU THI VOI KHU VUC MUA SAM TACH BIET
HYPERMARKET WITH SEMI-OUTDOOR RETAIL SPACE







CENTRALRETAIL

THANK YOU!
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